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HIEERTESIER

Key Performance Indicators of Create Hong Kong'

(B ZE 2024 £ 3 AK)
(as at end March 2024)

(A1) ISEREHRABNL 29T B
Projects organised or sponsored by Create Hong Kong (“CreateHK”)

IR IR H At it
CreateSmart Others? Total
Initiative?
(“CSI”)
a. | FRHALIE#H 729 623 1352
Number of approved projects
b. | ARMSERE About About About
Public participation 732.1 million 17.2 million 749.2 million
21743210 5 211720 A1 T74,4920 /5
bl. =A% About About About
Number of participants 90.5 million 17.2 million 107.6 million
299050 5 271720 %5 271 12760 77
b2, MLEl A IR S RIS A R About N/A About
Number of viewings/ hits received in respect 640.1 million FaE 640.1 million
of the websites or social media platforms* 276 174010 77 276 174010 77
b3, JREHIHFIEEBEIE? 1542 900 N/A 1542 900
Number of printed promotional materials FiZ
distributed’
c. | BIEBMIENSHAE ° 32550 13 730 46 280
Number of created job opportunities®

" TERECIREER 2009 F 6 ARZEEIERENITN  BERARES  RITENITE T 2011 F£ 6 BFHAER
BT R ABAIME - MEHR Ui‘*%id}ﬂ’ﬂﬁ B -

Mainly cover the projects funded through CSI, Film Development Fund (“FDF”), DesignSmart Initiative (has been consolidated
with CSI since June 2011) (“DSI”) and the projects directly held by CreateHK since the establishment of CreateHK in June 2009.

P EERITELEEITNEZPRRZR) - BEEVEBIT UM EBEEER FLRBREBRITFOETHLR THIR
#HIMA -

Including Design Incubation Programme (DIP) (Phase III and thereafter), Fashion Incubation Programme (FIP) as well as other
projects under dedicated funding to Hong Kong Trade Development Council (HKTDC) and Hong Kong Design Centre (HKDC).

P EYEE 2009 fF 6 BEHBHEARES - RWITEUIT AR A AEEETNNME - BT RIS - BRAR
ESTHHEEZHERTITRIFEEFHERINTY > MRBEETEZ DI ENSUBIRFRIZIRE B KRB A SR
#EEE‘JLZiEE’] PR EE 1R > - EIEER(A2) ~ R(A. 3)&%%(/% HEBITINERF RS RA D TR BT -
Including those projects funded by FDF and DSI as well as those projects organised by CreateHK since June 2009. Since the key

performance indicators for the projects under DSI, FDF’s Film Production Financing Scheme and Film Production Grant Scheme,
and CreateHK’s funded projects cannot be broken down by either CreateHK’s strategic foci or the four-pronged strategy in

promoting the development of the film sector, the totals under Table (A.2), Table (A.3) and Table (A.4) cannot add up to the
figures under “Others” of Table (A.1).

C RIERT 2018 £ 4 B RZEHMMIE -

Only applicable to the projects approved in April 2018 and thereafter.

S BEERETEECENITENS -

Comprising jobs directly created and indirectly created.
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IR HAt? Bit
CreateSmart Others? Total
Initiative?
(“CSI”)
d | f/hbZEHHE 21740 170 21920
Number of small and medium enterprise (SME)
beneficiaries
€. AN RIEM SRR E BB 44 600 100 44700
Number of business contacts or enquiries created
for SMEs
f. | REBEBRBSINERLLFENOEAS BTk 220 150 370
FHRImMEA
Number of awards attained by creative talents who
have participated in international competitions
with funding support from CreateHK
g | BEUBAS BIFALA SN SEES 89 900 2900 92 800
Number of nurturing opportunities created for
creative talents and start-ups®
h | RABNAERI T EAMB ALK ER T AW About About About
MAEHE 407.6 million 2 019.0 million 2 426.6 million
Number of TV audience in respect of awards Y1417,760 5 2720121900 /5 | #92412.2660 5
presentation and musical programmes
L | REIRSAORET 54350 N/A 54350
Number of media coverage’ RiE
i | AR ELRZSEE T 3760 N/A 3760
Number of business deals secured’ FN
k| BROIBERONSRE 33290 N/A 33290
Number of opportunities to showcase creations or ik B
talent”

AR BRIE () AKES - WA (b),(b1),(b2)F(h) A% > TIE (b3),(e) (A NERNEREENENE - MEIE
(©),(d),(H,(D). MK AN EINEKEEN T - ATHUXER » DA FINERTES SITBELHA -
Remark: Except item (a) which is the exact figure, items (b), (bl), (b2) and (h) are approximate numbers, items (b3), (¢) and (g)

are rounded to nearest hundred as well as items (c), (d), (), (i), (j) and (k) are rounded to the nearest ten.

not add up to total due to rounding.

¢ AR R E BT R A R AW E IR ERNE NS -

Excluding the opportunities provided by DIP and FIP.
T REMT 2018 FF 4 B RZEHAIE -

Only applicable to the projects approved in April 2018 and thereafter.

Figures may



(A2) ZEBEBRBERYILIZEMLITRS
CSI classified by CreateHK’s strategic foci®

PR BRI

# CreateHK’s strategic foci:

A - BEE AT Rt o) el A% e

Nurturing talents and facilitating start-ups

B - JHuT%

Exploring markets

C— HENEZEH - BESULZRIUBHI &1
Promoting cross-sectoral and cross-genre collaborations
D - HESIEERNCIEZES - HEECIE A

Promoting Hong Kong as Asia’s creative capital and fostering a creative atmosphere

BB RBER

Number of small and medium
enterprise (SME) beneficiaries

CreateHK’s strategic foci” At
A B Cc* D Total
a. | BRHATE A 333 238 3 155 729
Number of approved projects
b. | ARHSERE About About About About About
Public participation 2543 million | 267.2million [23.3 million | 187.3 million | 732.1 million
21242543075 | 29212672075 |#92330 75 | £9112.873075 [¥9712.3210 75
bl. ZMA# About About About About About
Number of participants 16.4 million 28.8 million 38 000 45.2 million 90.5 million
271640 7 292880 7 | 293.8 7 274520 7 279050 7
b2. Wikl i K IREE £ HS About About About About About
BB 237.5million | 237.7million  |23.1 million | 141.8 million | 640.1 million
Number of viewings/ hits | .o, 5 /-3 750 7| 272 173770 77 |#72 310 77 | 271 (74 180 7 |#6 174 010 7
received in respect of the
websites or social media
platforms’
b3. JREZHIEIRIE 1% a8 98¢ 428 600 686 600 100 000 327700 1542 900
5 9
Number of printed
promotional materials
distributed ®
c. |BIENTHENSER" 11510 8020 0 13010 32550
Number of created job
opportunities'’
d. | F/hZEHE 9150 3220 0 9370 21 740

S ERRITEIVERHNE=ZSRZE) - WRENWEE MR A MEETERHLKRBEEBRIT P OTIRR TR

fHIA -

Including the DIP (Phase III and thereafter), the FIP as well as other projects under dedicated funding to HKTDC and HKDC.
P RIEATF 2018 F£ 4 B RZEHMMIME -
Only applicable to the projects approved in April 2018 and thereafter.
Y BEEESEMEECIENTIENS -

Comprising jobs directly created and indirectly created.
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BEERRBER

CreateHK’s strategic foci”

B

C+

Bit
Total

AR MRS SEXFREL
=Rk =

Number of business contacts
or enquiries created for SMEs

17 200

24 900

0

2500

44 600

kR EIBEAR S IMEFRLL
FRNABAT RFHRI
#HE

Number of awards attained by
creative talents who have
participated in international
competitions with funding
support from CreateHK

160

50

220

BB EIRAT BHALAE)
=% A"

Number of nurturing
opportunities created for
creative talents and start-ups!!

89 900

89 900

EIAL: LN T 3 N TR
AERFRTENNATE
Number of TV audience in
respect of awards presentation
and musical programmes

About
51.4 million
275140

About

6.2 million

27620 15

About
350 million
2317,5000 5

About
407.6 million
21417, 760 /5

BRI SHORE

Number of media coverage'?

18 380

22230

850

12 890

54 350

BV ZHEE 2
Number of business deals
secured!?

820

2270

680

3760

RERERITISRE
Number of opportunities to
showcase creations or talent'?

8610

19 610

20

5050

33290

FRE:

§ BENDTS

BRI E (a) 5 SE5h - TLE (b),(b1),(b2)F(h) B 295 > Iﬁﬁ(b3),(e)$ﬂ(g)?} MERAE
(©),(d),(H,(D).(H MK A MEINEHEEN L - ATHKE

+ HEA20235F4H T H AT SRIS E Al > A

BT IR K o] BE

i T20234E4 H 1 H R 2 JEFRAEHTIE -

BIERNERE - METAE
5R2tEHA -

Remark: + This strategic focus was newly added on 1 April 2023 and only apphcable to projects approved on 1 April 2023 and

thereafter.
§ Value less than 5.

Except item (a) which is the exact figure, items (b), (bl), (b2) and (h) are approximate numbers, items (b3), (¢) and (g)

are rounded to nearest hundred as well as items (c), (d), (), (i), (j) and (k) are rounded to the nearest ten.

not add up to total due to rounding.

" AEERT VBT R R RS IERF IR AR
Excluding the opportunities provided by the DIP and the FIP.

* REMT 2018 £ 4 B Rz [EHkHMAIIE -
Only applicable to the projects approved in April 2018 and thereafter.

BES -

Figures may
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(A3) #ZE#HBEZIWEROOTREY 2B EARES THHEMEBERZERITR

Other film-related projects under Film Development Fund classified by the four-pronged strategy in

promoting the development of the film sector

P EH BRI TR
# The four-pronged strategy in promoting the development of the film sector:
A- HERBEY
Promotion of Hong Kong films
B- HIIAFA
Nurturing talents
C- REVAXNBFABIREEE
Enhancing audience’s interest in and appreciation of films

D- HtHENEBEF W RRNIAE

Other projects conducive to the development of the Hong Kong film industry

et e R0k & FR A9 IR R
The four-pronged strategy in promoting it
the development of the film sector” Total
A B C D
AL A £ B 144 82 53 12 291
Number of approved projects
ZHIIANEL About About About About About
Number of participants 2.7 million 896 000 719 000 5000 4.4 million
27270 J5 £789.6 /5 #1719 255+ 27 440 J5

BIENTENEEE" 1520 2670 1730 70 5990
Number of created job
opportunities'3
RN EEE 60 20 0 0 80
Number of small and medium
enterprise (SME) beneficiaries
ARNLRIERN LSRR E 0 0 0 0 0
BEE
Number of business contacts or
enquiries created for SMEs
REBEBRPSINEFRLL 3R 10 30 § 10 50
EIRAA Bk SR I E
Number of awards attained by
creative talents who have
participated in international
competitions with funding
support from CreateHK

P BmEECIEMEEEN TIENS -

Comprising jobs directly created and indirectly created.
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fie e 22 b & R 9 IO 37 SR
The four-pronged strategy in promoting B3t
the development of the film sector” Total
A B C D
g | BEEURAS KM AEH 0 1900 0 0 1900
M£ﬁﬁ
Number of nurturing
opportunities created for creative
talents and start-ups
h. RENE BN IB I sz About 0 About 0 About
Z‘c%h‘w BHHM AL E 2 000.2 million 11.2 million 2 011.4 million
Number of TV audience in 272017,.20 5 471120 /5 24720171140 /5
respect of awards presentation
and musical programmes

FRE:§ BEDTS
BRI E () A 35550 - TLE (b)) ALK > T1E (9)4 @%ﬁAE?%LE’JEﬁ& * URIRE (o),()FD AT ERA

ERBILNTAE - BTHAXER  DMRIHFMEXRT RS SITREEHAN -
Remark: § Value less than 5.

Except item (a) which is the exact figure, items (b) and (h) are approximate numbers, item (g) is rounded to nearest
hundred as well as items (c), (d) and (f) are rounded to the nearest ten. Figures may not add up to total due to rounding.
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(Ad) BREARES THREHFERA T EER TR

Film Production Financing and Granted Projects under Film Development Fund 4

a. | R BB 64
Number of approved projects
b | Bl TIENSEREN 4 160
Number of job opportunities created”
¢ | BXSE5NSNSEEE 42
Number of film directors who directed a film for the first time
d | EXRAHIERN B E 26
Number of producers who produced a film for the first time
¢ | ETERMULBR ERNBTEHE 46
Number of films released at commercial theatres in Hong Kong
f | ERDREFREE MR A/ B HRIREEE 112

Number of nominations at local and international film awards

ceremony/film festivals
8 | AR K EFRE MR AR/ EE TR RIEE 114

Number of awards achieved at local and international film awards

ceremony/film festivals
AR UENITHENSHBEREREHENERRNEAARKRTERR - it XEMMURRERBIENAR - NELH E
TP RIS TS 2B 2924 10 880 -

Remark: ~ Number of job opportunities created refers to the basic production crew and major casts. The number of job

opportunities created by the Film Production Scheme is estimated to be 10 880 if other crews involved on a part-time

basis are counted.

4 B1ER 2009 FF 6 BEMBEEHERA TR T 2015 F 11 BE 2018 £ 2 B HEMNBEHERBIITY THRABMIE -
AEFERAEHEBENTE -

Including the funded projects approved under the Film Production Financing Scheme since June 2009 and the Film Production
Grant Scheme launched between November 2015 and February 2018. Excluding projects withdrawn after approval.



(A5) BRARES THEBEITRER TR

First Feature Film Initiative under Film Development Fund

a. | REIEFHE 24
Number of films subsidised

b | BERS5MSNSREE 26
Number of film directors who directed a film for the first time

C. | EAMKEFREE MK AL/ BT TIRIRBEE 166
Number of nominations at local and international film awards
ceremony/film festivals

d. | ZEAH R EFRE M AL/ B E BRI RTEE 116
Number of awards achieved at local and international film awards
ceremony/film festivals

14

¢ | ETEBBIER R ERINERAHE

Number of films released at commercial theatres in Hong Kong
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(B.1) ZMENEIREBTNIRUFENTE NRTEE

Participants’ satisfaction level towards the projects organised or sponsored by CreateHK

BIEEMRITR Hh's Bit
CreateSmart Others!5 Total
Initiative
(“CSI”)
a. | XTARNATHRBENFN AL R/ARFE HE/ AR 98% 999, 98%
EEE =D
Percentage of respondents who rated the
activities/programmes as “Excellent”, “Very satisfactory” or
“Satisfactory”
b. | XA E/E N RE/EER/SMEANTN AL R/AES 94% - 98% 93% - 98% 94% - 98%

WRAENEEET AL

Percentage of respondents who rated the
duration/format/content/publicity/

participation fee of the activities/programmes as
“Excellent”, “Very satisfactory” or “Satisfactory”*

c. | INATERNATRIEBIARIIN T BAsHERIEE B L © i 84% - 92% 75% - 89% 83% - 929,
XITTWHIANR ~ HRBEF ML ~ LA ~ WK T HE
7MW FEEZER TG LASE L ~ 7 FF W SR

Percentage of respondents who considered the

activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industry’s Position in the Global
Markets, Broaden the Scope about the Industry*

d. | INAESATRIEE B RARER/AANBEIEEE 7Lt 93% 949, 93%

Percentage of respondents who rated the

activities/programmes as “Definitely Useful”, “Very Useful”

and “Useful”

AR EEEE AL 257000 -

* HRIEERREEZ T NE T AR ) R T EAM BOREEEE S T E T R AR R s S
ERAVE L » 1 T At ﬁmﬂ’ﬂéﬁ)ﬁu,é@E%}\;ﬁi‘r%ﬁ/ﬁﬁﬁﬁﬂiﬁmﬁﬁﬁ

Remark: The number of respondents was around 257 000.

|

* Relevant satisfaction level covers five items in total. The percentages shown under “CSI” and “Others” refer to the
highest and lowest satisfaction level among those five items, and total number of respondents is used for calculating

the highest and lowest satisfaction level for the percentages shown under “Total”.

P BEE 2009 £ 6 HiEHEE Zi@%ﬁ SRR R EHYEEEINNME - BTRITERITR - ER AR
EELTHBREHER AR HWERBIITR - MEHEEET NI E NEBIERA R EEERBESIE
iﬁ%?ﬁﬂk@ﬁ’]@lﬁﬂiﬂﬁfﬁw llkl:i%(B )R FRBIWBITIERFFASRB. ) T EH M AEFAETT -

Including those projects funded by the FDF and DSI as well as those projects organised by CreateHK since June 2009. Since the
key performance indicators for the projects under DSI, FDF’s Film Production Financing Scheme and Film Production Grant
Scheme, and CreateHK’s funded projects cannot be broken down by either CreateHK’s strategic foci or the four-pronged strategy
in promoting the development of the film sector, the totals under Table (B.2) and Table (B.3) cannot add up to the figures under
“Others” of Table (B.1).
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(B.2) HUBEBRBERN NS MENIRE NN ENERRE

Participants’ satisfaction level towards the CSI projects classified by CreateHK’s strategic foci

P OREAARME
# CreateHKs strategic foci:
A - BN Rfedtol el Ak e
Nurturing talents and facilitating start-ups
B- it
Exploring markets
- HWRTEZEG - BESUEZ RIS A
Promoting cross-sectoral and cross-genre collaborations
D - HEEIEERNCIEZES - HEECIE A

Promoting Hong Kong as Asia’s creative capital and fostering a creative atmosphere

BB BRRES it
. o#
CreateHK’s strategic foci Total
A B ct D
a. | XUESATHABEEN AR R/AEEHRHREN 999, 999, 93%, 98% 98%
EEEBD L
Percentage of respondents who rated the
activities/programmes as “Excellent”, “Very satisfactory” or
“Satisfactory”
b. | MEHMEAMR/ AR/ SHESNEBOINARRAES | oson. | osvs. | so%. | 930. | 94%.
WREAENEEET AL
98% 98% 93% 97% 98%

Percentage of respondents who rated the
duration/format/content/publicity/

participation fee of the activities/programmes as
“Excellent”, “Very satisfactory” or “Satisfactory”*

C. TAjJ/EEj]/T"_\ZI ﬁ}ﬁj]lji IJ [/XTE*T\E’]@E%gﬁtt jﬂﬁ 85% - 87% - 63% - 80% - 84%, -
XIFTWHIFTIR ~ H R R IZ ~ ZIEFTE L ~ R T HE
TTWFEEIK TG LAIEN ~ 7 1a W SR

Percentage of respondents who considered the

93% 94% 67% 90% 92%

activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industry s Position in the Global
Markets, Broaden the Scope about the Industry*

d. | INAESATRIEE B RARER/AAMBIEEE 7Lt 949, 949, 76% 91% 93%
Percentage of respondents who rated the
activities/programmes as “Definitely Useful”, “Very Useful”
and “Useful”

TR mEREAEL 238 000 -
+ [E20234E4 A 1 EHBTHEHISRIS S 5 HF RS T-202354 H 1 H K2 a3ty si e -
* HRApERRE NS T o T QIR EARISE S BoRIEHE A Z AT E TR i s R Y
Bortt e E ) BORAEIELLA S AT EA S RO AV E ot
Remark: The number of respondents was around 238 000.
+ This strategic focus was newly added on 1 April 2023 and only applicable to projects approved on 1 April 2023
and thereafter.
* Relevant satisfaction level covers five items in total. The percentages shown under “CreateHK’s strategic foci”
refer to the highest and lowest satisfaction level among those five items, and total number of respondents is used

for calculating the highest and lowest satisfaction level for the percentages shown under “Total”.
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(B.3) #Z{EHBZVLXRHUTTSREEI NS MEN B RRES THMBEAXTITENREEE
Participants’ satisfaction level towards the other film-related projects under Film Development Fund classified
by the four-pronged strategy in promoting the development of the film sector

P EHE RIS T R :
# The four-pronged strategy in promoting the development of the film sector:
A- HERBEY
Promotion of Hong Kong films
B- IAA
Nurturing talents
C- REMWAXNBFAINBIIREEE
Enhancing audience’s interest in and appreciation of films

D- HMAEMNEBBE VLRI E

Other projects conducive to the development of the Hong Kong film industry

Rt B R Ml & Jem 9 IO 100 SR Bit
The four-pronged strategy in promoting Total

the development of the film sector”
A B C D

a. X’J'/ﬁﬁj]/ﬁ'j?.' E’]%ﬁsﬂ:f}l j\]'ﬁE EHE% ﬁi% ) %E"] 99%, 98% 999%, 999, 999,
EEET L

Percentage of respondents who rated the

activities/programmes as “Excellent”, “Very satisfactory”
or “Satisfactory”

b | EEHHDHR AR/ EESMBRGINARE | oep. | ome. | os%. | 97%. | osv.
FERRFBENEEET DL

Percentage of respondents who rated the

99% 97% 99% 100% 98%

duration/format/content/publicity/

participation fee of the activities/programmes as
“Excellent”, “Very satisfactory” or “Satisfactory”*
C. 1A73/E|°E)]/1+&Uﬁu“ﬁﬂﬁ§§‘] uT H *T\E’]@E%ﬁ tt ]7[7 85% - 76% - 75% - 87% - 78% -
TEXTTTW HIATIR ~ H R R ~ ZHHT ] ~ R
TREFTW T2 ER T LRI E L ~ 71 W SR

Percentage of respondents who considered the

95% 93% 86% 99% 90%

activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industry s Position in the Global
Markets, Broaden the Scope about the Industry*

Percentage of respondents who rated the

activities/programmes as “Definitely Useful”, “Very

Useful” and “Useful”

AR EEREE AL 14000 -

* BRI EEEIDHEAANTE T (et e R RTUIERES | SorAYEdE 1% A0 s B e o
BYE L T TR BoREEHE DU A N RO RA S o ERAYE b

Remark: The number of respondents was around 14 000.

* Relevant satisfaction level covers five items in total. The percentages shown under “The four-pronged strategy in
promoting the development of the film sector” refer to the highest and lowest satisfaction level among those five items,
and total number of respondents is used for calculating the highest and lowest satisfaction level for the percentages

shown under “Total”.
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(©) &I eI IRE TR R b 2 e IR F &)

Design Incubation Programme and Fashion Incubation Programme

BRI IEE R

Design Incubation

R Fe LI TH R

Fashion Incubation

Programme!® Programme

a. | EZEFEASEBRY 353 30
Number of incubatees!”

b | EXpEB TN ASHKE 301 25
Number of incubatees which have completed incubation

. | FHEHAENEMAFIR~ N EE 407 17
Number of intellectual property rights'® applications registered
by incubatees

d | FELATEIENFH U SEE 1725 73
Number of jobs opportunities created by incubatees

. | BEREKMAAL KR ERRIE B 580 46

Number of local and international awards attained by

incubatees

' RE B 2006 FHEAM S ETEF P OEENE—HEINEQEET A TGN &R —HEDTE) -
Covering from the rollout of Phase I by the Hong Kong Science and Technology Park Corporation at InnoCentre in 2006

up to the current phase (Phase IV) under the funding support of CSI.
UV BRELAERBERETHEENAT -

Including those under incubation and completed incubation.

¢ BEER - TR RIRRITE -

Including trademark, patent and registered design.




