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AR B EEEREEE
Key Performance Indicators of Create Hong Kong'

(% 2024 3 HJEK)
(as at end March 2024)

(A1) AIEFR ISR RIIHE
Projects organised or sponsored by Create Hong Kong (“CreateHK”)

flE B2 A gzt
CreateSmart Others3 Total
Initiative?
(“CSI”)
a. | EHEEH 729 623 1352
Number of approved projects
b, | ARISEIREE About About About
Public participation 732.1 million 17.2 million 749.2 million
#)71(E 3210 5 #71720 & 4718 4920 &
bl. ZIA# About About About
Number of participants 90.5 million 17.2 million 107.6 million
279 050 = &71720 % &1 (E760 &
b2.  FEULECH AR A B B About N/A About
Number of viewings/ hits received in respect 640.1 million T 640.1 million
of the websites or social media platforms* 296 (54010 2 276 (54010 B
b3. JRFHTEIE F it T 1542900 N/A 1542 900
Number of printed promotional materials N
distributed *
c. | RIS ITIEHEHES 32550 13 730 46 280
Number of created job opportunities’
d | dvhi2EEH 21 740 170 21920
Number of small and medium enterprise (SME)
beneficiaries

" EEDHEAIREEE 2009 F 6 HRI g EBAIEEESTE] - EaEAS - SETEESTEI(T 2011 4 6 AHFARIE
BESTEDFTEYHIHEE - DURHBATE®ELIRHEE -

Mainly cover the projects funded through CSI, Film Development Fund (“FDF”), DesignSmart Initiative (has been consolidated
with CSI since June 2011) (“DSI”) and the projects directly held by CreateHK since the establishment of CreateHK in June 2009.

> BRERGTAER BRI SR %) - FHASRIER ST B DU A E B 5 3 e R & Bt o O BRI T R
#EE -

Including Design Incubation Programme (DIP) (Phase III and thereafter), Fashion Incubation Programme (FIP) as well as other
projects under dedicated funding to Hong Kong Trade Development Council (HKTDC) and Hong Kong Design Centre (HKDC).

P EFEE 2009 4 6 HEHER LS - St ESTEIFTER BRI ES EIIIHE - iR SETEEE - EaE
B THER SR ET BN E M EETE - DU AR E A& EAYIE B AV S RHE IR et A & R SRS FR R e
HETE R SR S A VUTH RIS (& 7Y > INIER(A2) ~ R(A3) RR(A IR IR A B (A1) N HAM B AR -
Including those projects funded by FDF and DSI as well as those projects organised by CreateHK since June 2009.  Since the key
performance indicators for the projects under DSI, FDF’s Film Production Financing Scheme and Film Production Grant Scheme,
and CreateHK’s funded projects cannot be broken down by either CreateHK’s strategic foci or the four-pronged strategy in
promoting the development of the film sector, the totals under Table (A.2), Table (A.3) and Table (A.4) cannot add up to the
figures under “Others” of Table (A.1).

¢ FUER 2018 4F 4 H R 2 R SEHEHYIHE -

Only applicable to the projects approved in April 2018 and thereafter.

> S E ARSI RSN TR -

Comprising jobs directly created and indirectly created.
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RIEEE:TE HAtr? #st
CreateSmart Others3 Total
Initiative?
(“CSI”)

Ry RS R SE B R e A S 44 600 100 44700
Number of business contacts or enquiries created
for SMEs
EREEEEDSNEIEL AR A FrE 220 150 370
I
Number of awards attained by creative talents who
have participated in international competitions
with funding support from CreateHK
BEERIBAA FO L A F Rt & B H 89900 2900 92 800
Number of nurturing opportunities created for
creative talents and start-ups®
TEE BN B RE YRR HAG R 2 H 1Y About About About
BwEH 407.6 million 2 019.0 million 2 426.6 million
Number of TV audience in respect of awards 25 4 {5 760 B 2920 18 1900 & | 4924 {5 2 660 &
presentation and musical programmes
peN e iNRTE ol 54350 N/A 54350
Number of media coverage’ i
EADGEE S0 (= 3760 N/A 3760
Number of business deals secured’ i
ERAIE A E T 33290 N/A 33290
Number of opportunities to showcase creations or R A

talent’

R PRIEH @) /B RSN - THH(b),(b1),(b2)R1(h) FEIEL > T H (3),(e)M1(g) RV UsE T A EEAPATHY L% - PARIAH

(©),(a),(D),(0),G)FI(K) S PUFE LA ZE B BT A0 8 - E AR (% - (& AR DA F] A

£ p1 4B

B8 nA

HIEAHA -

Remark: Except item (a) which is the exact figure, items (b), (b1), (b2) and (h) are approximate numbers, items (b3), (¢) and (g)

are rounded to nearest hundred as well as items (c), (d), (), (i), (j) and (k) are rounded to the nearest ten. Figures may

not add up to total due to rounding.

¢ MafEReat AR BEt E ISR R E Rt EIRR R E R -
Excluding the opportunities provided by DIP and FIP.

T RIS 2018 £F 4 H R Z IR FEREAYVIAE -

Only applicable to the projects approved in April 2018 and thereafter.



(A2) FAIEEARIBERE VAR S EE®
CSI classified by CreateHK’s strategic foci®

P B BRI R

# CreateHK’s strategic foci:
A - BB A RICEVIRIEENT =

Nurturing talents and facilitating start-ups

B - BRI

Exploring markets

C— B ZRE5 ~ B U BRI & 1

Promoting cross-sectoral and cross-genre collaborations

D - #EEfdE Rk BAIEZ A - WEEAIEAE

Promoting Hong Kong as Asia’s creative capital and fostering a creative atmosphere

RIB B AR R

CreateHKs strategic foci” st
A B Cc* D Total
a. | EHIEHEH 333 238 3 155 729
Number of approved projects
b. | NGRS EIRE About About About About About
Public participation 254.3 million 267.2 million |23.3 million | 187.3 million | 732.1 million
AJ2{B 54308 | LY2{B67208 4923308 |41{E8730&E |1y 7{H 32105
bl. A E About About About About About
Number of participants 16.4 million 28.8 million 38 000 45.2 million 90.5 million
&1 640 B #72 880 B £73.8 H &74 520 # &79 050 &
b2.  HEULECH AR A, About About About About About
BE LB 237.5 million 237.7 million 23.1 million 141.8 million 640.1 million
Number of viewings/ hits | 272 3 750 B | 72 (53770 # | 472310 B | 271 (4 180 5 | 496 (4 010 5
received in respect of the
websites or social media
platforms’
b3.  JREHIHIFE (T E e 428 600 686 600 100 000 327700 1542 900
Eﬁ‘f’l 9
Number of printed
promotional materials
distributed °
c. | A& TIEHEEE" 11510 8 020 0 13010 32550
Number of created job
opportunities'’
d. | F/NZEEH 9150 3220 0 9370 21740

Number of small and medium

enterprise (SME) beneficiaries

S g

EAUEE -
Including the DIP (Phase III and thereafter), the FIP as well as other projects under dedicated funding to HKTDC and HKDC.
 FUBRIF 2018 47 4 H R Z 12 FEHLAYIRE -
Only applicable to the projects approved in April 2018 and thereafter.
" A E RS RS TS -

Comprising jobs directly created and indirectly created.

st AR R EIGE = R 2 18) ~ RHERIZER Bat 8 DU BB B E B e e R B s T O IR Y
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AIEE RIS R

25
CreateHK’s strategic foci” &EET
A B Ct D Total

e. | RH/INRRIEHEFBIEE 17 200 24900 0 2 500 44 600
EHEHE

Number of business contacts
or enquiries created for SMEs

f. | ERIEEEES IR 160 50 0 § 220
BRI A FriEeHIEEH
#H

Number of awards attained
by creative talents who have
participated in international
competitions with funding
support from CreateHK

g. | BB RIE AT B AL E] 89 900 0 0 0 89 900
AItE g E"

Number of nurturing
opportunities created for
creative talents and
start-ups'!

h. | &R E R ERE ARSI About About 0 About About

TR RCEARET H HVBUR I H 51.4 million 6.2 million 350 million | 407.6 million
Number of TV audience in 495140 & %9 620 & 493 5 5000 5 | %94 (3 760 &
respect of awards
presentation and musical
programmes

i | EEEEEN 2 18 380 22 230 850 12 890 54 350
Number of media coverage'?

j | ERPEERSHEE 820 2270 0 680 3760
Number of business deals

secured!?

k. | BRAIEMEmATE e 12 8610 19610 20 5050 33290
Number of opportunities to

showcase creations or talent!?

SRR+ BER20234F4 5 1 HHTI R SRS SRS - W FUB A 220234F4 H 1 H Fe 2 (R EHERIEE -
§ BUE/DIAS -
FrIEH () BB SN > T H (b),(b1),(b2) 1 (h) FLT% - 35 H (b3),(e) M (g) £ VUFE T A\ E i T H L% - ARIEH
(€),(d),(),(1),G)FI(k) Sy VUt 7L A B BT BT B - A HEAL AR - (38 DL SR AT RE AR TS A T A -
Remark: + This strategic focus was newly added on 1 April 2023 and only applicable to projects approved on 1 April 2023 and
thereafter.
§ Value less than 5.
Except item (a) which is the exact figure, items (b), (bl), (b2) and (h) are approximate numbers, items (b3), (¢) and (g)
are rounded to nearest hundred as well as items (c), (d), (f), (i), (j) and (k) are rounded to the nearest ten. Figures may
not add up to total due to rounding.

" EERRG T AR B A R R A R R T R (R e R -
Excluding the opportunities provided by the DIP and the FIP.

2 A 2018 £ 4 F R (&SRR E -

Only applicable to the projects approved in April 2018 and thereafter.
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(A3) Z{EEEF BRI RISE D EE R RES T A B AR E]

Other film-related projects under Film Development Fund classified by the four-pronged strategy in

promoting the development of the film sector

" (A ER BRI -

# The four-pronged strategy in promoting the development of the film sector:

A- HEEEEEY
Promotion of Hong Kong films
B- HHIAA
Nurturing talents
C- REEERHERZIEERERE
Enhancing audience’s interest in and appreciation of films
D- HMAEFEEEZELRNEE
Other projects conducive to the development of the Hong Kong film industry
(AR S YV SRR
The four-pronged strategy in promoting =1
the development of the film sector” Total
A B C D
a. | EHLIEEHEH 144 82 53 12 291
Number of approved projects
ESIIPN About About About About About
Number of participants 2.7 million 896 000 719 000 5000 4.4 million
42708 | 498968 | MTIOE | #5TF 49 440
BlSERY T Fikarsg 513 1520 2670 1730 70 5990
Number of created job
opportunities'3
d. | F/hzEEH 60 20 0 0 80
Number of small and medium
enterprise (SME) beneficiaries
e. | RyF/NBRIEHEBIE A 0 0 0 0 0
SR H
Number of business contacts or
enquiries created for SMEs
f. | BRIEEEEDSIEIELE 10 30 § 10 50

HIRIE AT AT SR EE S H
Number of awards attained by
creative talents who have
participated in international
competitions with funding

support from CreateHK

P B RS AR RS AT TR -

Comprising jobs directly created and indirectly created.
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(e R S SRR E R
The four-pronged strategy in promoting 4=t
the development of the film sector” Total
A B C D
g | BERIEAA LAY 0 1900 0 0 1900
HaH
Number of nurturing
opportunities created for creative
talents and start-ups
h | EERIHYE R ERE ARG About 0 About 0 About
FeESEEN H AV R H 2 000.2 million 11.2 million 2 011.4 million
Number of TV audience in %20 1 20 & 491120 & 720 1% 1140 &
respect of awards presentation
and musical programmes

it § BUEDIRS -
BRI H () R EESN - THE (0)F1(h) 480 - 5 B () Fs MU A AR R  E 18 > DURIE E (o) (DFID) U AR
BRAFATH T8 - E AL RS - (8 AUE SIS SR AT RE BARE TR A LA
Remark: § Value less than 5.
Except item (a) which is the exact figure, items (b) and (h) are approximate numbers, item (g) is rounded to nearest
hundred as well as items (c), (d) and (f) are rounded to the nearest ten. Figures may not add up to total due to rounding.
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(A4) BRRREAS THWEXHEREE LEETE

Film Production Financing and Granted Projects under Film Development Fund '

a. | ERAHEHEHE 64

Number of approved projects

b. | BIEHY T IEtdEr g HA 4160

Number of job opportunities created”

o | BBHBEHTELEY B "

Number of film directors who directed a film for the first time

d | EREFHFEEENEE 26

Number of producers who produced a film for the first time

e | ERNEEREET b LHVER S 46

Number of films released at commercial theatres in Hong Kong

f. | FEZA M R B R s i R S R 28 H 112
Number of nominations at local and international film awards

ceremony/film festivals

g | TEAHY 7 B B 2 i LS BE S A I AR TH S H 114
Number of awards achieved at local and international film awards

ceremony/film festivals

SR N AR TIFR G R H S B EUEAVEARIH AN B R EE0E 8 - ST R EA LGB B0 A & - RIERZEUE
STEIFTANSEHY TIFHE B E 4% 10 880 -

Remark: ~ Number of job opportunities created refers to the basic production crew and major casts. The number of job

opportunities created by the Film Production Scheme is estimated to be 10 880 if other crews involved on a part-time

basis are counted.

Y EREE 2009 4 6 HAEEAVEE B ERIE ST E K P 2015 48 11 B2 2018 42 2 A IRV S FEBha T8 M EEBIrHEE -
eSS R TEE -

Including the funded projects approved under the Film Production Financing Scheme since June 2009 and the Film Production
Grant Scheme launched between November 2015 and February 2018. Excluding projects withdrawn after approval.



(A.5) BERREES THENRIBERTE]

First Feature Film Initiative under Film Development Fund

a. | EEIhEPEH 24
Number of films subsidised

b. | ERS B E H 26
Number of film directors who directed a film for the first time

C. | FEAH R IR EE AR LG B R B R H 166
Number of nominations at local and international film awards
ceremony/film festivals

d. | TR R B BE R AR B 1 B R BT Uy A 116
Number of awards achieved at local and international film awards
ceremony/film festivals

14

e | ENEERERT L LA EEZEH

Number of films released at commercial theatres in Hong Kong
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(B.1) SNIEHAIEEEEIMREBETBIE HAmEREE

Participants’ satisfaction level towards the projects organised or sponsored by CreateHK

RIEEETE HoA'S &=t
CreateSmart Others!s Total
Initiative
(“CSI”)
a. | EEEBYE BRI B BRI R 98% 99% 98%
Eik: E=g=payv
Percentage of respondents who rated the
activities/programmes as “Excellent”, “Very satisfactory” or
“Satisfactory”
b. | ¥EES RPN/ EE/SIIE RN HE BERFEE | 940 - 989 93% - 98% 94% - 98%

R R [E R sy e

Percentage of respondents who rated the

duration/format/content/publicity/

participation fee of the activities/programmes as

“Excellent”, “Very satisfactory” or “Satisfactory”*

c. | melnEBIETEIEBERILUT HENEEE Tt - 209 | g404 - 929 75% - 89% 83% - 92%

FITTHEATHIG ~ HRET 55 ~ IR ~ I THE
TTHRIEEIRITTE LHVEN ~ IR IR

Percentage of respondents who considered the

activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industry s Position in the Global
Markets, Broaden the Scope about the Industry*

d. | REEENETEE €A AAREHARNEEEA G 939, 949, 939,

Percentage of respondents who rated the

activities/programmes as “Definitely Useful”, “Very Useful”

and “Useful”

it [EE RS AREY 257 000 -

* ARAnEERR I E T EEE - T AR ESTE ) K T HAM BURIVEEE Ryax TLIE T B oA R R
EAVE L - T " 48R @TE’]%G‘FHZ'@E%/\%T{‘%ﬁE% 1= SR R E 7L -

Remark: The number of respondents was around 257 000.

* Relevant satisfaction level covers five items in total. The percentages shown under “CSI” and “Others” refer to the
highest and lowest satisfaction level among those five items, and total number of respondents is used for calculating

the highest and lowest satisfaction level for the percentages shown under “Total”.

P AFEH 2009 4F 6 HiEHEREREES ST ESHEIF A RHAIE T TR E - eEt e Bt - ERiE
e THWEZAFRME RN B UEEBETE > DURHAITEE B IHE B VSR sE BB B RIS FE R e
HETE R SR S A VUTH RIS (&) > INIER(B.2) KR (B 3)HIRETIEEANL A B (B 1) T HAM Ay B AR T -

Including those projects funded by the FDF and DSI as well as those projects organised by CreateHK since June 2009. Since the
key performance indicators for the projects under DSI, FDF’s Film Production Financing Scheme and Film Production Grant
Scheme, and CreateHK’s funded projects cannot be broken down by either CreateHK’s strategic foci or the four-pronged strategy

in promoting the development of the film sector, the totals under Table (B.2) and Table (B.3) cannot add up to the figures under
“Others” of Table (B.1).
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(B.2) ZAIEE RIS ERE 22 I HAR B E T B H B ria s EE

Participants’ satisfaction level towards the CSI projects classified by CreateHK’s strategic foci

* BB BRI R
# CreateHK’s strategic foci:
A - BN R QRIS
Nurturing talents and facilitating start-ups
B - BHaT
Exploring markets
C— HEBFE LIS ~ Bl &1
Promoting cross-sectoral and cross-genre collaborations
D - EBEERAAEZE e SR EAE

Promoting Hong Kong as Asia’s creative capital and fostering a creative atmosphere

BRI T SRR SRR gt
CreateHK s strategic foci” Total
A B Cc* D
a. %jiﬁ%b/§+%UEg%%§¥1g%1§ a/jﬁﬁfﬁ‘ﬁ%/ﬁﬁ%ﬁ@ 99% 99% 93% 98% 98%
B & H ot
Percentage of respondents who rated the
activities/programmes as “Excellent”, “Very satisfactory” or
“Satisfactory”
b. | ¥UEEIR VNS B/ 208 FIEHE BB BIEE | 940 - 949, - 80% - 939 - 949, -
RS E A sy e
98% 98% 93% 97% 98%

Percentage of respondents who rated the
duration/format/content/publicity/

participation fee of the activities/programmes as
“Excellent”, “Very satisfactory” or “Satisfactory”*

o | BEEBEEEBNERT BB E T AL % | ssv. | sme. | e36. | s0%. | 84%-
ff THAIHIH - HERE BT ~ RAGHTEE ~ IR THE 039, 049, 57 90 000,
TTHRIEEIRTTEG LATEN ~ bR ama* ° ° ° ° °
Percentage of respondents who considered the
activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industry’s Position in the Global
Markets, Broaden the Scope about the Industry*

A | REEEy R A A A R EEE E A 04% 04% 6% o1 | 93%
Percentage of respondents who rated the
activities/programmes as “Definitely Useful”, “Very Useful”
and “Useful”

AR [EE S AEEY 238 000 -
+ /202344 5 1 EHrg R SRS SRS - I FUE A RY20234E4 1 H K2 (e éfitryIEE -
* ARnEERREIDEE T EEE - T AR EAERIS R ) BURIVEIE Ryax TUEH B i SR i s iy
Booth o " 4EET ) BURIVEER DIAREIE E AN BT EA R RS SR BV E L
Remark: The number of respondents was around 238 000.
+ This strategic focus was newly added on 1 April 2023 and only applicable to projects approved on 1 April 2023
and thereafter.
* Relevant satisfaction level covers five items in total. The percentages shown under “CreateHK’s strategic foci”
refer to the highest and lowest satisfaction level among those five items, and total number of respondents is used

for calculating the highest and lowest satisfaction level for the percentages shown under “Total”.
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(B.3) {Z{EEEFFEBRNVIERISEI SN2 I HEERRES T HAr = AR 8RB HOWEAEE
Participants’ satisfaction level towards the other film-related projects under Film Development Fund classified
by the four-pronged strategy in promoting the development of the film sector

" (A A BTV IR :
# The four-pronged strategy in promoting the development of the film sector:
A- HEEEBEY
Promotion of Hong Kong films
B AL
Nurturing talents
C- Bl EP RN AR
Enhancing audience’s interest in and appreciation of films
D - HAEHMEREZERRENHEE
Other projects conducive to the development of the Hong Kong film industry

{fe 1 B SR B Y DU TR SRR #st
The four-pronged strategy in promoting Total

the development of the film sector”
A B C D
a. | EEEEE B BB A B R 99% 98% 99% 99% 59%
Eik: S a=Fayen

Percentage of respondents who rated the

activities/programmes as “Excellent”, “Very satisfactory”
or “Satisfactory”

b. | ENEBIRE AN BB ERER | ogn. | o2 | osw- | 97%. | 9s%-
PR =W = EIE e =T =P s

Percentage of respondents who rated the

99% 97% 99% 100% 98%

duration/format/content/publicity/

participation fee of the activities/programmes as
“Excellent”, “Very satisfactory” or “Satisfactory”*
o | REEE A EEEEL T EEOEEEES | s, | 76w. | 7. | s6. | 8%
SEHITTHEAIAH ~ IR B ~ RIS ~ IR
THETHEIE IR LAVEN ~ HRlEF IR EE*

Percentage of respondents who considered the

95% 93% 86% 99% 90%

activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industrys Position in the Global
Markets, Broaden the Scope about the Industry*

Percentage of respondents who rated the

activities/programmes as “Definitely Useful”, “Very

Useful” and “Useful”

bR B[RS AREY 14000 -

* HRARRERE S E TEIEE o TR E R R A IUESRES | BURAVEEE Rk TUEE B Om AR s R
FVEEE - 1 T ASET ) BURAVEE LIS B \ MG TR AR e R RV E L

Remark: The number of respondents was around 14 000.

* Relevant satisfaction level covers five items in total. The percentages shown under “The four-pronged strategy in
promoting the development of the film sector” refer to the highest and lowest satisfaction level among those five items,
and total number of respondents is used for calculating the highest and lowest satisfaction level for the percentages

shown under “Total”.
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(©) wotRlEE A KRR et &l

Design Incubation Programme and Fashion Incubation Programme

satRIEE T | KSR E
Design Incubation Fashion Incubation
Programme'® Programme
a. | BEEAEEA" 353 30
Number of incubatees!”
b. | EERE AT I AESEE 301 25
Number of incubatees which have completed incubation
. | BE AT MEVRIEAERE M H 407 17
Number of intellectual property rights'® applications registered
by incubatees
d | A E ARSI R E 1725 73
Number of jobs opportunities created by incubatees
e | BB A EIERHY A K BPRASTE S H 580 46
Number of local and international awards attained by
incubatees

10 JdE H 2006 FEEEERH B AT SO HE AT EE —H B E AR A B B B B T B aaR o — BIGE R -
Covering from the rollout of Phase I by the Hong Kong Science and Technology Park Corporation at InnoCentre in 2006 up to
the current phase (Phase IV) under the funding support of CSI.

U BEEARE RO ENAE -

Including those under incubation and completed incubation.

" EIFERIE - A RS MBS -

Including trademark, patent and registered design.



